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Beware, Big Sales and Marketing
Regrettably, we are in the Wild West
of hearing-aid promotion, a market
characterized by aggressive print,
direct mail and web advertising, so-
called risk-free trials (“Wanted 30
people to test new, digital hearing
aids...), and bate-and-switch tactics.

The loss of hearing in aging
boomers, the 76 million demo-
graphic bulge in the US, promises
windfall profits and is the reason
everyone wants to sell hearing aids
—big-box retailers, online stores,
And hearing-aid franchises.

Direct Marketing of Hearing Aids
The direct marketing of hearing
aids puts technology before diagno-
sis and one size fits all. The objec-
tive is to sell inferior products to
first-time hearing-aid buyers.

Disappointment Proves the Point
Proof of this comes from the experi-
ence many people have after pur-
chasing cheap hearing aids: They
stop using them.

The two most reported reasons
are lack of benefit and comfort.

• Inexpensive hearing aids cannot
be tailored (electronically “fit-
ted) to perform for specific
hearing-loss problems.

• Inexpensive hearing aids are un-
comfortable.

Having a choice of hearing-aid
brands and models is critical.
Choice ensures you get the right
mix of features and comfort for
your needs and budget.

First Step
Before you consider hearing aids to
improve your hearing, you should
have your hearing screened. How
much hearing have I lost, if any?
What type of loss do I have? Do I
need treatment now? If hearing aids
are indicated, what brand and type
is right for me. Can I afford them?

Treating hearing loss is not simply
a matter of buying an off-the-shelf
device that promises you normal
hearing. Unfortunately, this is how
many consumers see it—they buy
inexpensive hearing aids and be-
lieve they will regain their hearing.
But the sales promise is not fulfilled.

Hearing loss is a significant prob-

lem with wide ranging cognitive,
physical, and social consequences.
Hearing loss requires treatment by
skilled professionals with high-qual-
ity hearing aids.

Who Should I Trust?
We recommend you trust your
audiologist or family physician and
stay clear of aggressively promoted
cut-rate hearing products. Only
audiologists and physicians have
the clinical skills to properly
evaluate your hearing, determine
the type and amount of loss, and
specify the right type of hearing
aids for your specific requirements.

Audiologists also simplify the
process for you. They will explain
the full range of health consequences
associated with hearing loss and
the best technology for your
hearing. The result? A comfortable,
natural-hearing experience you can
count on.

Do not fall for hearing-aid ads
promoting low prices and high
performance. Stick with audiologists,
the proven way to hearing well.

For directions and office hours:CREST HILL - 630-633-5060

PALOS HILLS - 708-599-9500
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SEVEN QUESTIONS TO ASK BEFORE
YOU INVEST IN HEARING AIDS
1. Do I have a hearing loss that
needs treating?
Your need for hearing aids should be
based on the degree of hearing loss,
lifestyle, communication needs, and
other health risks.

Your audiologist will counsel you on
the type and amount of hearing loss
you have and how it will affect your
communication abilities today and in
the future.

Call 708-599-9500 to schedule a
free hearing screening with one of
our audiologists.

2.Who is qualified to test my hearing?
As discussed on side one of this
guide, only audiologists and physi-
cians are licensed and qualified to
evaluate hearing. At SSHC, you will
be examined by an audiologist ev-
ery visit. We do not employ hearing-
aid dispensers, technicians, or hear-
ing-aid specialists.

3. If I need hearing aids will my
insurance cover the costs?
Most insurance plans do not cover
hearing aids. This is changing, how-
ever, and if your insurance cover-
age does not include hearing aids,
there may be a discount program
available. Contact your insurance
provider to learn the details of your
policy. Discuss this with your SSHC
audiologist too.

4.Why are hearing aids more expen‐
sive at some offices than others?
Some providers do not include the

cost of the warranty and service in

the total price. In situations like this,

office visits and repairs are addi-

tional charges and add up quickly.

Also, the sophistication of technol-
ogy affects the cost of hearing aids.
Keep in mind that quality hearing
aids are custom products and must
be fitted and programmed for each
person.

At SSHC, your audiologist will re-
view the different types of hearing
aids with you and explain why their
recommendation is best for you.

5.What type of hearing aids are best
for me?
The degree of hearing loss, your
dexterity, the size and shape of your
ear, and communication needs are
factors that must be considered
when choosing the style of hearing
aids.

Your SSHC audiologist will dis-
cuss what type of hearing aids will
best resolve your hearing loss and
find a solution that will be comfort-
able and fit your budget. We offer
top brands of hearing aids (Oticon,
Widex, Phonak, ReSound, Siemens,
Starkey) ensuring optimal hearing
performance and comfort for our
patients.

6.Will I get a trial period to deter‐
mine if my hearing aids work?
At a minimum, you should have a
30-day trial. We offer a 45-day,
risk-free trial. During this time,
your audiologist will work with you
to ensure the hearing performance
and comfort you expect.

7.What product warranty will I re‐
ceive with my hearing aids?
Check carefully before you invest.
In most cases, there is either a two
or three year warranty on hearing
aids, with the same length of time
for loss and damage insurance.

Typically, warranty services

Include semi-annual cleaning and
maintenance appointments, checking
your ears and running diagnostic tests
on your hearing aids to ensure that
they are performing correctly. Addi-
tional services (earwax removal) are
done for a nominal fee.

Your SSHC audiologist will review
your warranty in detail with you.

SSHC is a non-profit, how does this
benefit me?
Our 501 (c)(3) status benefits you
four ways

• We price our hearing aids fairly.
We do not mark-up our prices
to maximize profits—and the
profits we earn are returned to
operations to support continu-
ing education of our audiolo-
gists and the purchase of ad-
vanced clinical technology

• Our audiologists are not paid
commissions. Their only incen-
tive is quality care.

• We offer the highest quality clin-
ical services and digital hearing
aids without bate-and-switch
pricing, high-pressure selling,
hidden up-charges, or other de-
ceptive practices.

• Since 1978, our only purpose
has been to fulfill our hearing
and speech healthcare mission
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